
 

 

 

Lead, Marketing and Communications  
Platform Calgary 

Calgary, Alberta  

 

Who We Are  

Platform Calgary is a keystone innovation ecosystem builder and non-profit startup incubator and 

accelerator. With a vision of making Calgary a global hub for startups and innovation, Platform is 

embarking on an ambitious expansion plan rolling out over the next 3 years. We: 

● offer globally connected entrepreneurship training, advice, and connections for startup 

teams and founders, 

● promote innovation and collaboration between enterprises, industry and startups, 

● amplify city-wide initiatives that support a culture of innovation, and 

● activate places to support the work of innovators in the Alastair Ross Technology Centre and 

the Platform Innovation Centre (opening summer of 2021).  

For more information about Platform Calgary, please visit platformcalgary.com.  
 

The Role 

Are you a digital marketer and outstanding writer with a passion for storytelling driven to make a 

difference through a non-profit city building organization? To support our expansion, Platform 

Calgary needs to grow our capacity. As a member of the Platform team, reporting to the Director of 

Marketing & Community, you'll collaborate with colleagues and external partners to strategize, 

develop and execute effective marketing communication strategies and initiatives to support 

Platform's overall goals and objectives.  

 

Responsibilities  

● Work with Director, Marketing & Community to develop, build and optimize digital 

marketing communications strategy that engages our target audiences and attracts the right 

leads for initiatives that fulfill Platform’s objectives and key results (OKRs); be prepared to 

trial different approaches to uncover the optimal method. 

● Develop and implement strategic communication, notably via LinkedIn, Twitter, Instagram, 

Facebook and email that builds purposeful connections, tells a powerful ecosystem story 

and reflects our brand personality  

● Collaborate with the fund development team to plan, design and develop the case for 

support,  messaging, materials and tools required for annual giving/fundraising, major gift 

development, stewardship and all other fundraising events and activities. 

● Identify, develop and pitch stories to targeted media 

● Act as a creative catalyst for new ideas, initiatives and proactive opportunities that raise the 

profile of Calgary founders and startups teams by engaging storytellers (writers, TV 

producers, podcast hosts, industry partners, influencers, photographers, videographers, and 

other third-party content creators) and positioning Calgary as a global hub for startups and 

innovation. 

● Develop, analyze and review performance metrics and reporting  
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● Monitor market intelligence, trends and audience behavior to enhance effectiveness of 

digital channels and communications and report regularly on these trends with 

recommendations to the team. 

● Champion customer relationship management platform (HubSpot)  

● Guide and foster a direct report in delivery of the marketing communications portfolio and 

achievement of team OKRs. 

● Cultivate strong relationships across the organization and with founders and startup teams, 

industry and media partners, content creators, agencies and vendors. 

● Lead with a collaborate first mentality to ensure every external community interaction 

improves the overall strength of the ecosystem encouraging a city-wide culture of 

innovation 

● Support planning and execution of events. Representing Platform at events, during evening 

hours and on weekends is sometimes required  

 

Who You Are  

● You have 3-5 years experience, preferably in a not-for-profit sector, paired with a Bachelor’s 

degree in Communications, Marketing, Public Relations, Journalism or related field  

● You love thinking through strategies of how to reach people and move them to action, and 

you’re creative in considering new approaches. 

● You’re the best writer you know! As an important voice in Calgary’s innovation ecosystem, 

you’ll need to be able to package content for a range of platforms, moving with ease 

between long-form web copy, catchy ad headlines, and engaging emails that move people to 

get more involved. 

● You have demonstrated marketing communications experience with digital platforms such 

as LinkedIn, Facebook, Twitter, Instagram, YouTube and MailChimp 

● You have familiarity with website content management systems and digital management 

tools like Hootsuite, etc.  

● You have a solid understanding of the fundraising donor pyramid.  

● You can navigate your way around analytics tools and are eager to dive into the data to 

make informed decisions. 

● You are self-driven and have excellent time management skills. You feel confident shifting 

priorities in a fast-paced environment, including managing several initiatives at once. 

● You enjoy learning together with your teammates and helping others to succeed in their 

work as well. You bring a collaborative attitude to engaging with team members and 

community partners alike. 

 

Further Information 

Interested applicants are asked to forward their resume to  JoinTheTeam@platformcalgary.com 
 
We thank all applicants for their interest however, only those persons for whom we need further information or who are being considered 
for an interview will be contacted.  
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